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ENGLISH VERSION

What do you mean by market segmentation ? Discuss
various bases of market segmentation.

OR

Explain factors affecting to micro marketing
environment and macro marketing environment.

Explain various stages of product life cycle in detail.
OR

Explain the objectives of pricing and explain the
factors affecting product prices.

What is marketing channel ? Explain factors affecting
decision of Distribution Channel.

OR

Discuss marketing decision taken by retailer and
wholesaler.

What do you mean by promotion mix ? Discuss
promotion mix tools.

OR
Short note :
(1) Advertising budget
(2) Publicity and Public relation.
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